Out of Home Market Review
Q1- Q3 2009

(Cycles 1 -19)
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Overall Market Value
Q1 - Q3 2009 Q1 - Q3 2008
€143.9m V €144.9m

-0.7% Difference

. Figures are based on display value
. Figures are based on media owner rate cards
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ROI Top 20 Brands ROI Top 10 Categories

Telecoms 8.713
Beers & Ciders 16.063
Retail Outlets 12.877
Food 11.011
Entertainment 9.932
Soft Drinks 8.367
Tourism & Travel 7.818
Media 7.543
Finance 7.425

€Ms
Confectionery 5.92
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ROI Top 10 Advertisers Q1 - Q3 2009
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Top 10 on Large Format
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Top 10 on Transit
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10. Bank of Ireland

<previous

. Tesco
. Guinness
. Vodafone

. Heineken Lager
. Hibernian Aviva

. UPC
. Meteor
. 3 Mobile

Budweiser

0. 02

. Meteor

. 11811

.02

. Vodafone
. 4FM

. Guinness

. Burgerking

. Gum Litter Task Force

Tesco

€1,806,766
€1,722,606
€1,656,552
€1,579,785
€1,464,375
€1,105,533
€1,083,730
€ 934,627
€ 928,993
€ 810,885

€923,244
€696,191
€536,404
€480,210
€468,150
€450,241
€433,952
€420,537
€407,150
€359,371

Top 10 on 6 Sheets

1. Eircom

2. 11811

3. McDonald’s
4. Tesco

5.
[
7
8
9
1

Coca Cola

. Vodafone
. Heineken Lager
. Bank of Ireland
. 7UP Free
0. Gum Litter Task Force

€1,483,442
€1,428,056
€1,182,165
€1,020,689
954,878
833,912
804,309
771,477
679,613
676,488

Mmoo NN

Top 10 on Ambient

1. Budweiser

2. Vodafone

3. Coca Cola
4. Eircom

5.
6
7
8
9
1

Guinness

.02
. Coors Light
. Nestlé Cereals

KFC

0. 7UP Free

€853,524
€773,590
€550,558
€509,329
€432,241
€376,253
€320,020
€254,610
€235,776
€224,756

Switch fram Sky and sircom and dive #3580 a yeas
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Republic of Ireland - Breakdown by Format
All Others EPA  Metropole

3% 1% 3%
° 48 Sheet

Ambient 25%
15% \
Transit

6 Sheet 17%

0
34% 96 Sheet & GS
2%

Others include: Impact Units, 12 Sheets, Bridges, etc...
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Northern Ireland Market

Overall Market Value NI Format Breakdown
Q1 -Q3 2009 Q1 - Q3 2009
Stg £Ms
All Others 48 Sheet
35 29.55 Ambient 4% 31%
25.85 > 12%
2, ‘
14 \ ’
7_
0- 2008 2009 6 Sheet Transit

41% 9%
2009 includes Ambient Media % gz/met
(1]
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NI Top 20 Brands NI Top 10 Categories

Retail Outlets 4.71
Tourism & Travel 3.45
Govt. & Political 3.36
Beers & Ciders 3.16
Soft Drinks 1.95
Entertainment 1.89
Finance 1.36
Food 1.26
Motor Trade 1.2
Telecoms 1.17 Stg £Ms
i
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Methodology

The figures contained in this report are based .y - 1 e will
on published Media Owner rate cards and . . I Conquer

refer to display values only. A (1L = L Al
The figures are drawn from PML Group's Py i ' ; ;’l

exclusive Posterwatch service, which
monitors 100% of roadside and transport
panels (interior and exterior) every two
weeks.

The figures also include Ambient Media.

For further details on 14 years of Posterwatch
data please contact Colum Harmon on:

01 668 2900 or colum@pml.ie
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